
Marketing Resources
This guide is meant to be a compilation of resources to help support your business as it
relates to Marketing and Sales, while you wait for services to be delivered.
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Hire Affordable Designers and Marketing Specialists
(you can search by skill, rating and budget)

● Upwork
● Fiverr

Selecting a Website Platform & Website Maintenance
● 7 best website builders for businesses with features compared & pricing
● 9 best website builders for small businesses compared (with pros & cons)
● 6 Best Drag & Drop Website Builders (paid and free)
● 10 Common Web Maintenance Costs

Google Analytics For & From Your Website
● Get Started with Google Analytics for Your Website
● Using Google Analytics to Help Shape Your Marketing Strategy

Free / Low-cost Ways to Promote Your Business
(the more you know about your target customer, the easier it will be to prioritize your channels)

● General
○ Marketing like a pro
○ E-commerce and social media marketing
○ E-commerce digital marketing

https://www.upwork.com/
https://www.fiverr.com/
https://www.business.org/services/website/best-website-builder-for-business/
https://optinmonster.com/best-website-builders-for-small-business-compared-pros-and-cons/
https://www.websiteplanet.com/blog/best-drag-drop-website-builders-no-coding-required/
https://websitesetup.org/website-maintenance-costs/
https://support.google.com/analytics/answer/1008015?hl=en
https://neilpatel.com/blog/google-analytics-to-shape-marketing-strategy/
https://aofund.org/interactive-learning/marketing-like-a-pro/
https://aofund.org/interactive-learning/e-commerce-social-media-marketing/
https://aofund.org/interactive-learning/e-commerce-digital-marketing/


○ E-commerce 101
○ SEO

● Social Media
○ Overview and how to get started
○ Paid advertising overview and types of ads
○ Social Media Playbook for Food & Beverage

● Email
○ Mailchimp
○ Constant Contact
○ Klaviyo - free plan

● Press / media coverage
○ EZNewswire

■ Free access to press releases
○ How to get press and media coverage for your small business

■ How to pitch to journalists (with examples)
○ Pick of the best PR submission websites (paid and free)
○ List of 20+ PR sites ranked

● Additional great ideas
○ 44 free (or low-cost) ways to advertise your business
○ 17 ways to get free advertising for your business

Free Tool for Scheduling Social Media Posts: Buffer, Tweetdeck
Free Tool for Creating Content: Canva, Kapwing
List of Free Stock Photography Sites: 21 amazing sites with free stock photos
Free Tool for Creating and Sending Surveys: SurveyMonkey
Free Tool to Research Competitor (or Any Brand’s) Ads:Moat and Facebook Ad Library

● Also great for getting inspiration for ads and call-to-actions
Free Market Research Service (to any small business): RPL Business Insight Center

**Find more Free digital marketing tools for small businesses on our Instagram**
—

How to Start Building a Brand for Your Business
May 2023

Your brand is how people perceive you wherever they interact with your business—both the
interactions you can control and ones you cannot. A strong brand helps differentiate you in
crowded markets. Branding is the process of building your business’s identity, which includes
not only your name, and logo, but also what you stand for and what you believe.

● What is Branding and How to Build a Successful Brand in 6 Steps (Video)

https://aofund.org/interactive-learning/e-commerce-101/
https://www.sageseo.ai/
https://www.lyfemarketing.com/blog/social-media-marketing-101/
https://blog.hootsuite.com/social-media-advertising/
https://aofund.org/interactive-learning/social-media-playbook/
https://mailchimp.com/
https://www.constantcontact.com/account-home
https://www.klaviyo.com/pricing
https://www.eznewswire.com/
https://linchpinseo.com/how-to-get-press-and-media-coverage/
https://publicize.co/guides/beginners-guide-to-pr/chapter-3-how-to-contact-reporters/
https://publicize.co/guides/beginners-guide-to-pr/chapter-4-press-release-submission-websites/
https://outsourceit.today/free-press-release-distribution-sites/
https://www.fundera.com/blog/advertise-your-business-for-free
https://blog.hubspot.com/marketing/free-advertising
https://www.googleadservices.com/pagead/aclk?sa=L&ai=DChcSEwi1j6Dcg4n_AhW8K7MAHWhuAAwYABAAGgJ5bQ&ohost=www.google.com&cid=CAESbeD295VeMDWLBDnwkuwpdU-YqtD1I68wBS07JLJ3yOUSqbTiR_gtGcMKaFz6r6xKjBL8Fc2KwY998HrXCSoAZze4OE4r0xweE4GcJcPrtb2Lp3X4jCJUwQ5YfsqTqfLNx7Q8k_jxg6IX4iscUls&sig=AOD64_17_440-RQD_Z8zJX_AdpTvkg-DbQ&q&adurl&ved=2ahUKEwj06Jbcg4n_AhWcD1kFHT2iAKgQ0Qx6BAgEEAE
http://tweetdeck
https://www.canva.com/
https://kapwing.com/
https://blog.snappa.com/free-stock-photos/
https://www.surveymonkey.com/
https://moat.com/
https://www.facebook.com/ads/library/?active_status=all&ad_type=all&country=US&impression_search_field=has_impressions_lifetime&sort_data[direction]=desc&sort_data[mode]=relevancy_monthly_grouped
https://roccitylibrary.org/division/business-social-science/
https://www.instagram.com/p/CiyVAL7KCKa/
https://www.youtube.com/watch?time_continue=1&v=r4WPjBFtOzs&feature=emb_title


How to Begin (brand guide template available on next page if you’d like to fill in as you go!)
● Identify your target audience to better inform content, messaging, and prioritize

marketing channels
○ How to Define a Target Audience (plus tools)

● Identify your competitors to gain inspiration, identify marketing and service
opportunities, and inform how you position your brand so that it stands out from the
crowd

○ How to do a Competitive Analysis (using free or low-cost tools)
● Define the focus of your brand—why do you do what you do, and who for

○ Identify your unique selling proposition (USP, also called unique value
proposition) - what do you do better or differently than your competitors? For
example:

■ Products: better features, performance, style or design
■ Services: faster, more convenient, cheaper
■ People: unique hiring practice or training method, level of expertise
■ Types of USPs

○ Tell people what problem you solve for them and why they want to buy your
product or hire you.

○ Write amission statement - why are you in business, what’s your purpose
■ Mission Statement: Definition, Examples, How to Write
■ Use Chat GPT

● Create a unique brand voice that speaks to your target audience
○ Brand Voice: What It Is and Why It Matters
○ Finding Your Niche and Defining Your Brand

● Design your brand’s visual elements - things like your logo, color palette and typography
○ Selecting your logo type

■ 7 Types of Logos (and what they’re best used for)
○ Selecting brand color(s)

■ Brand Color Psychology
■ Choosing your brand colors

○ Selecting brand typography and font(s)
■ How to pick your brand fonts

○ Additional reading and examples
■ Brand Logos: The Good, the Bad and the Most Questionable Designs

○ Packaging Design
● Overviews for getting started with building your brand

● Brand Building 101
● How to Build Your Brand From Scratch
● How to Create a Powerful Brand Identity (step-by-step guide), Create a Business

Brand

Create Your Brand Style Guide

https://business.tutsplus.com/tutorials/define-a-target-audience--cms-29368
https://www.businessknowhow.com/marketing/keep-tabs-competition.htm
https://copyblogger.com/usp/
https://www.geektonight.com/mission-statement/#.Xr2QLBNKgWo
https://chat.openai.com/auth/login
https://sproutsocial.com/insights/brand-voice/
https://aofund.org/interactive-learning/finding-your-niche-and-defining-your-brand/
https://99designs.com/blog/tips/types-of-logos/
https://www.oberlo.com/blog/color-psychology-color-meanings
https://99designs.com/logo-design/psychology-of-color
https://venngage.com/blog/brand-fonts/
https://blog.hubspot.com/blog/tabid/6307/bid/33356/brand-logos-the-good-the-bad-and-the-ugly.aspx
https://aofund.org/interactive-learning/packaging-design/
https://www.crazyegg.com/blog/how-to-build-a-brand/
https://grin.co/blog/how-to-build-a-brand-from-scratch/
https://www.columnfivemedia.com/how-to-create-a-brand-identity
https://www.facebook.com/business/learn/lessons/how-to-create-a-brand?course_id=1082633775435281&curriculum_id=528076991427354&content_id=q99JxqNLTjyOZFo
https://www.facebook.com/business/learn/lessons/how-to-create-a-brand?course_id=1082633775435281&curriculum_id=528076991427354&content_id=q99JxqNLTjyOZFo


A brand style guide serves as a master reference document and will help ensure consistency
when designers, marketers, employees, or anyone else is working on materials or
communication from your brand.

● Start Small’s DIY (do-it-yourself) brand identity template
● Examples of other brands’ style guides

NOTE: Brands can change and evolve with time. This document isn’t set in stone, rather, it
should serve as a quick reference for those working on your brand and on behalf of your brand.
See ‘additional reading and examples’ above.

The Importance of Brand Consistency
Brand consistency is the delivery of a brand’s message that’s in line with the brand’s identity,
values, and strategy over time. It means your audience is being exposed to core messages,
visual branding and other brand elements repeatedly, which can help build brand recognition and
build trust over time.

● Brand Consistency: the Competitive Advantage and How to Achieve It
● Keeping Your Marketing Materials Consistent
● How to Make Your Brand More Consistent (video)

Promoting your brand and building brand awareness
● Tips for Effectively Promoting Your Brand (video)
● Build Your Personal Brand (video)
● 12 Ways to Effectively Promote Your New Product or Service
● 10 Ways to Advertise Your Business (with pros and cons of each)
● 30 Things to Post on Social Media When Building Your Brand

—
Do-It-Yourself Photography Resource Guide

Updated April 2020

High-quality photography is essential for business. It testifies to the quality of your product and
entices buyers to purchase. This guide outlines how to take quality 1. Product photography and
2. Headshot photography on your own and on a budget.

General Equipment Needed
● Camera - smartphones nowadays have high-quality cameras. No need to invest in

expensive professional equipment unless that is part of your business offering (or you
can afford it)

● Lighting (if you aren’t using natural light)
○ 20 DIY Photography Lighting Hacks
○ 9 Best Cheap Photography Lights

https://docs.google.com/presentation/d/1UvGew5CEJ5XPsHHduCU_9TStlg4l6tMvb94KL0wbHF0/edit?usp=sharing
https://blog.hubspot.com/marketing/examples-brand-style-guides
https://www.lucidpress.com/blog/brand-consistency-competitive-advantage
https://vimm.com/must-keep-marketing-materials-consistent/
https://youtu.be/KPOFnrxERRI
https://www.youtube.com/watch?v=1GAh6Pvns8w
https://www.youtube.com/watch?v=ZvoSvWwIU_Y
https://www.wordstream.com/blog/ws/2020/07/29/how-to-promote-a-product
https://brandastic.com/blog/the-ten-best-ways-to-advertise-your-business/
https://looka.com/blog/things-to-post-on-instagram/
https://fixthephoto.com/diy-photography-lighting.html
https://lumoid.com/buying-guides/cheap-photography-lights


● White / neutral backdrop - a white or light backdrop (such as a light tent) will reflect light
back onto your product and improve quality

○ DIY Photo Backdrops
○ 7 Best Photography Backdrops (if you have the budget)

● Tripod (optional but recommended) - a tripod will reduce camera shake
○ Best Smartphone Tripods (with comparison chart at bottom)

Product photography is the closest thing that online shoppers can get to touching your
products.
There are two main types of product photography:

● Product-only (clean-cut) - this includes your featured product plus options of it in
different angles

● In-context (or lifestyle) - tells a story or shows how your product can be used
Tip: It’s best to show multiple product-only shots with a few lifestyle shots worked in

Getting Started with Product Photography
● How to Rock Product Photography on a Budget

○ Set up your background and product, keep things consistent where possible
○ Get your lighting right, are you using natural light (best on a budget) or studio

light
○ Set up your product so it’s on a stable surface, use a tripod with your camera if

available
● How to Take Amazing Product Photos with a Smartphone
● 10 Practical Product Image Tactics to Increase Conversion

Headshot photography is an official image (typically of your head and shoulders) for your
personal brand and can be used for identification purposes or to sculpt your public persona,
influencing how you’re perceived. It can be used on:

● The About page of your website
● An author bio on blog posts or sales pages
● A profile picture on Social Media
● For media and promotional purposes.

Getting Started with Headshots
● Have someone else take your photo if possible
● Use a neutral or simple background with even lighting (natural lighting if possible)
● Use HDR mode (if available)
● Give your head some space
● Take multiple shots, try different smiles and expressions so you have options, and

consider your audience and product (are you trying to come across friendly, fun, or
serious?)

● Good headshot examples of women and men, and bad examples

https://photographypla.net/diy-photo-backdrops/
https://www.photoworkout.com/best-photography-backdrops/
https://justcreative.com/2019/09/30/best-smartphone-tripods/
https://www.bigcommerce.com/blog/how-to-rock-product-photography-on-a-budget/#basic-product-photography-equipment-and-process
https://www.oberlo.com/blog/take-amazing-product-photos-with-smartphone
https://thegood.com/insights/product-image-conversions/
https://www.pinterest.com/joannadegeneres/womens-headshots-great-examples/
https://www.pinterest.com/martinvnphoto/men-headshots-examples/
https://www.pinterest.com/jmarzano/bad-headshots/


● Headshot Poses Tips and Examples
● Examples of Professional Headshots Outdoors

Best Practices & Tips
● Phone Photography 101: How to Take Good Pictures
● For outdoor shoots on a budget, it’s best to use natural light (How to Use Natural Light)
● Common Photography Mistakes
● 5 Common (eCommerce) Product Photography Mistakes
● 10 Quick Tips to Take Better Photos

Free Photo Editing Resources
● Best Free Photo Editors 2020
● 5 Free Photo Editing Apps (for phone)
● Note: Most smartphones also have photo editing capabilities

External Resources
Other organizations that provide free or low-bono marketing & sales services

● The NYC Small Business Resource Network -
○ Provides free digital marketing services to eligible small businesses (including

creating new websites, logos, and SEO consulting).
○ Applications will re-open in June.

● Bronx Community College Design Studio provides free web design, brand development,
Promo flier design, and content creation

● Pacific Community Ventures: Small Business Advising and Mentoring
● SCORE: Find a Mentor
● SBDC: Individualized business advising and technical assistance
● Centro Community Partners: Business Coaching

RECURSOS de MERCADEO EN ESPANOL
● Marketing como los profesionales
● Encontrar su nicho y definir su marca

https://expertphotography.com/headshot-poses/
https://www.pinterest.com/sapankiewicz/professional-headshot-outdoors/
https://blog.hubspot.com/marketing/good-pictures-phone-tips
https://pixc.com/blog/how-to-use-natural-lighting-for-product-photos/
https://www.modernsoapmaking.com/blog/common-photography-mistakes-that-cost-you-sales
https://www.121ecommerce.com/resources/blog/5-common-product-photography-mistakes/
https://www.pcmag.com/news/10-quick-tips-to-fix-your-bad-photos
https://www.techradar.com/best/free-photo-editor-2020
https://www.fastcompany.com/90441053/5-great-and-free-photo-editing-apps
https://www.nycsmallbusinessresourcenetwork.org/
https://www.bcc.cuny.edu/academics/academic-departments/art-and-music-department/design-studio-2/
https://www.pacificcommunityventures.org/small-business-advising/
https://www.score.org/find-mentor/how-it-works
https://www.sba.gov/local-assistance/resource-partners/small-business-development-centers-sbdc#id-find-an-sbdc-in-your-area
https://www.centrocommunity.org/business-coaching
https://aofund.org/interactive-learning/marketing-como-los-profesionales/
https://aofund.org/interactive-learning/encontrar-su-nicho-y-definir-su-marca/

